
individuals, groups or organizations might be interested in working on
your campaign to help make it winnable.  Make a list of the groups and
communities directly affected by the issue, and those with a personal
investment in the outcome.

Some networks are informal in nature.  One of the good things about
informal networks is that they are non-binding.  Other networks are more
formal.  In a formal network, you may become part of an alliance or
coalition.

Developing a broad base
Whether the network you are involved in is formal or informal, you
should always try to involve the groups in your community that are
directly affected by the issue at hand.  Developing this broad base
improves your campaign, and besides, it’s more democratic.  To reach
community groups you need an effective outreach strategy.   It’s best
to have someone actually from the community to help you design it.

Sample network map

if you were

to map out your

chapter’s net-
work, it might

look something

like this

Seniors' 
organizations

have constituent 

base to draw on

YOUR COUNCIL
OF CANADIANS

CHAPTER

 

Here’s what a map of your group’s network might
look like.  Keep in mind that each of these boxes
could be the centre of its own
web, leading to many great
network possibilities.  Are
there other links you can
think of?
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Before you get started

rganiO
As a member of the Council, there’s a good chance you’ll find yourself
working on a petition at some point, whether it’s one your local chapter
has crafted, one the national office has put together or one that an allied
group is circulating.

Petitions are a tactic that have long been used in democratic
struggles to raise grievances with people in power.  They are a simple,
straightforward organizing tool and a good way of introducing ideas and
getting people involved.  They send out a message that there is strong

support for your cause, which encourages officials to take notice.
     A petition clearly explains your concern, then demands that the

person, organization or government responsible do something about
it.  The power of a petition comes with the number of people who

have signed it.  Below are some basic guidelines on petitioning that will
help you get the best results.

Get in touch with us
If you plan to circulate a petition under the
Council’s name, please get in touch with us first.
Another chapter may have done a similar one
that could give you some ideas.  Also, we would
appreciate receiving a copy before it goes out.

Is it official or unofficial?
A petition can be unofficial and aimed at an individual, corporation or
group, or it can be an official one aimed at a government.  If it’s aimed at

a government it must follow a special format.  You
don’t want to go through all the effort of creating

and circulating a petition only to have it declared
unacceptable when you try to deliver it, so find
out what the official guidelines are (see page 40).

Time it right
As is the case with almost any tactic your

chapter chooses, your petition should have a
clear time line.  You’ll want to present the petition

when it will have the biggest impact.  Think about
when that is, then think about how long it will take
to write the petition, how long it will take to get all
the signatures you want, and so on.

a petition can easily be

done in conjunction with other

tactics such as rallies, public

meetings or an information

table like this one.

so, would you

like to sign our

petition?

oh yeah!

i’m steamin’
mad about

this issue!
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The petition must be on a standard paper size, such as letter or

legal.  It can be handwritten, typed, printed or photocopied.

You must address your petition to the House of Commons.  It

cannot be addressed to the Prime Minister or any other

individual member of government, unless you are simply

presenting it to them as an individual, instead or formally in

Parliament.

You cannot attach anything else to the petition, such as

documents, news clippings, maps, pictures or any other matter.

The petition must concern a subject over which the federal

government has some authority.  You cannot, for example,

petition the House of Commons in Ottawa to change a munici-

pal zoning by-law.

The petition must contain a request that calls on the government

to take or refrain from a specific action.  You cannot demand or

insist that Parliament do something.  You can, however, petition,

call upon or encourage the House of Commons to take action

on an issue.

Your petition must contain a minimum of 25 valid signatures of

Canadians.  Everyone who signs the petition must include his or

her signature, name, and city or town and province of residence.

Some useful contacts you may need

Requirements for submitting a petition
to the federal government

For any question about petitioning the federal government, call:

 The Clerk of Petitions in Ottawa at (613) 992-9511

For numbers of people and departments in Ottawa call:

Government of Canada Telephone Assistance

(613) 954-8211

For general inquiries, call:

House of Commons General Inquiries (613) 992-4793

To get the name and telephone number of your MP, call:

Elections Canada at 1-800-463-6868

To find your MP’s e-mail address, go to:

www.parl.gc.ca/36/sm-e.htm

To send mail to your MP, use the following address (remember,

there’s no postage necessary):

(Your MP’s name)

House of Commons

Ottawa, Ontario

K1A 0G5
i’m sorry, did

i say five “pages”
of signatures? i

meant to say five

BOXES
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Identify the problem
Before writing, identify what the problem is and
how you want it solved.  Beyond the issue itself,
you need a clear goal.

The order
Lay out your principles and your arguments in the
first sections.  Start with general principles and
progress toward more specific arguments.  At the
end of the petition, put down your demands—what
you want those responsible to do about the problem.

Keep it short
The clearer and shorter the petition, the better.
People are more likely to read something that is
short and to the point.

Getting it out there
Decide how best to circulate your petition.  You
could take it door-to-door in your neighbourhood,
pass it around your workplace, take it to groups
involved with the issues or who would agree with
your point of view, visit local stores or businesses
that might be supportive, and have it to sign at an
event you are hosting on the issue.  For ideas on
how to distribute your petition, don’t hesitate to call
the national office.

Getting it back
Before you give out your petitions, be clear about how you are
going to get them back.  If you give copies of the petition to
other people or groups to collect signatures, make sure the
deadline and instructions for returning them are clearly
written on the petition itself.

Presenting it
If there is a strong community link to the issue, the local
media might be interested in your presentation of the
petition to your local Member of Parliament or some other
community figure.  At the same time, you may want to ask
the MP or community member if he or she will sign the
petition, or support the remedy of the petition publicly.

Circulating the petition

Writing the petition

uildinB

the best answer

to this question?

MORE IS
BETTER!

As a member of a chapter of The Council of
Canadians, you will no doubt meet many
people who share your dreams for this
country.  Expanding the circle of people you
work with beyond the chapter will only help
make those dreams a reality.

Working closely with other groups in
your community allows you to make the
most of resources.  Only by working
together can we develop the broad-based
movement necessary to build a sovereign,
democratic and accountable Canada.  The
Council of Canadians is
involved in many net-
works.

Why work with others?
When you work with others, you share knowledge,
resources and skills.  Being part of a network gives
your chapter access to more people involved in the campaign, more
funds, more ideas, more resources and more media contacts.  Best of all,
in a network there is a greater diversity of people involved in the
campaign.  And remember, strength is built through diversity.

Organizations in a network can share the work,
allowing for a broader strategy, a wider choice of
tactics, and less duplication of efforts.  Campaigns
become stronger, as there is power in numbers.
Coalitions are a central organizing force of social

justice movements.  When working
with others, you are building upon
people’s strengths, and focusing on
their positives—what they can offer.
Such a positive foundation is a great

way to begin a new campaign.
Building a network is easy

—it’s as simple as calling up a like-
minded organization and asking for
some help.  Think about which

i understand

that you guys are

organizing against free

trade too. why don’t we

work together? we’ll be
more effective.

sounds great!

let’s organize a
meeting to discuss

how we can

collaborate

25



Notes

24

—Margaret Mead

Never doubt that a small
group of thoughtful, committed
citizens can change the world.

Indeed, it is the only thing
that ever has.

Here’s a
sample petition

A  petition  needs

to  have  people’s

names,  addresses

and signatures.

Remember  to  ask

something  the

government

actually  has  the

power  to  do.

Arguments  should

start  off  general

and  become  more

specific.

Begin  with  the

basic  background

to  the  issue.

Petition on the Multilateral Agreement on Investment

Petition to the House of Commons in Parliament Assembled:

We, the undersigned residents of Canada, draw the attention of the House to the following:

THAT the government of Canada has been involved in negotiating, through the Organiza-

tion for Economic Cooperation and Development (OECD) in Paris, an international treaty

called the Multilateral Agreement on Investment, or MAI;

THAT these negotiations have been conducted behind closed doors, and that most politi-

cians and ordinary citizens in Canada know little or nothing about the MAI or its implica-

tions;

THAT the most recent draft of the MAI indicated that if adopted it will have a major impact

on many important areas of Canadian life, including environmental protection, employment,

social programs, health care and culture;

THAT little information on the MAI has been provided by any public body, and little public

discussion about the treaty has yet taken place;

THEREFORE, your petitioners request that Parliament impose a moratorium on Canadian

participation in the MAI negotiation until a full public debate on the proposed treaty has

taken place across the country, so that all Canadians may have an opportunity to express

their opinions and decide on the advisability of proceeding with the MAI.

NAME                              ADDRESS                            PHONE#                    SIGNATURE

You  may  want  to

include  more  detail

on  your  petition,

such  as  mailing

address  or  phone

number  if  you

want  to  get  in

touch  with  these

people  at  a  later

date  about  further

work  on  the  issue.

Make  sure  the

petition  message

appears  on  each  page

of  the  petition.
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it’s best if all
signatures are on

the same side of the

page as the petition

message, so you

should use legal-

sized paper.
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Surely, if we can produce in
such abundance in order to destroy

our enemies, we can produce in
equal abundance in order to provide

food, clothing and shelter for
our children.

—Tommy Douglas

2) Realizing the failure of current structures
As word begins to spread, most people who become aware of the issue
respond by doing nothing.  They are confident that the government is
looking after things.  For example, pollution is a serious problem, but
government regulations and enforcement must be doing their job, so
things will be fine.  It is only after people stop believing in the current
structures that large-scale participation in the movement will happen.
The small groups begin to challenge the established structures.

3) Conditions ripen: education and organizing
This is the education stage.  The movement creates new groups that start
working on the issue.  Groups reach out to other groups and members of
the public.

4) Takeoff
This stage is usually triggered by an event

that sparks public attention.  The event is either
initiated by one of the groups or just happens naturally.  At

this stage, there is large public interest in the issue, large coalitions
form, celebrities often get involved.  With public attention focused on the
issue, the objective is to win over public opinion and build the grassroots
movement.  To do so, groups try to connect their demands with widely
held values such as freedom or fairness.

5) Perception of failure
This is the setback stage.  The issue loses
its mass appeal and people in the move-
ment get discouraged and slow down.

6) Winning over the majority
At this stage the movement transforms.
Protest gives way to a long-term struggle with
power holders.  The objective for the movement now is to get a majority
opinion on its side.  New groups form, coalitions grow, and the move-
ment’s alternative ideas become more integrated into the mainstream.

7) Achieving alternatives
This stage is a long process, not an event.  Groups begin to reflect on the
movement’s successes.  This empowers activists and organizations to
work more effectively toward achieving a major objective or demand.

8) Consolidation and moving on
In this final stage, there has been a fundamental sea
change in public opinion about the issue—the goals of
the campaign have been achieved.  There are always
new issues to tackle, so it is time to move on.
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